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Annual Market Intelligence Report 2009 
 
About this report:  
 
This report is the first Annual Market Intelligence Report (AMIR) produced by TCRC. Since 
2005, TCRC has produced Quarterly Market Intelligence Report (QMIR). These reports 
provided estimated meal numbers on board based on forecasted passenger numbers. Due to 
changes in the way in which some data is reported, it was no longer possible to produce reports 
quarterly, hence the development of this annual report.   Past reports and other TCRC 
Publications could be accessed online at http://epubs.surrey.ac.uk/travelcatering/.  
 
AMIR 2009 is in two sections. The first section includes discussion of the current situation and 
showcases some related headlines. The second section is estimates of passenger number and 
meal numbers divided further into four main areas:       
• Europe 
• The Americas 
• Asia and Middle East 
• The World 
 
The main source of data for this report is the Top 50 IATA Airlines in 2008 based on passenger 
numbers. These airlines represent 92.47% of the total worldwide passengers carried in 2008. 
Further information on sources and methodology are presented at the end of the report. 
 
About TCRC: 
 
The Travel Catering Research Centre (TCRC) is only one of its kind in the world. It is supported 
by the International Travel Catering Association (ITCA). Founded in 2002, the centre aims to 
generate and disseminate knowledge to academics and industrialists in support of long-term 
performance improvements in the international travel catering industry.  
 
As part of its research activity into travel catering, the TCRC produces a series of papers 
(reports, surveys and working papers). Its research focus is the provision of meals and other on 
board services on aircraft, trains, cruise ships and ferries. 
 
Disclaimer 
 
All information in this report is on an “as is basis” and the University of Surrey gives no 
warranty and makes no representation as to its fitness for any purpose or that it will solve any 
problem put by the reader. 
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INTRODUCTION   
 
This report seeks to forecast the total demand for airline meals around the world and by region.  
It does this by first estimating passenger numbers and then translating this into demand for 
meals.  But in addition – in order to fully understand the impact of the global recession – it 
compares these 2009 estimates with other estimates based on two alternative ‘what if?’ 
scenarios.  The first scenario estimates demand if there had been no recession at all.  The second 
estimates what 2009 demand would have been if the impact had been the same as 2008. 
 
 
PASSENGER AND MEAL DEMAND 2009 
 
Since mid 2008, it has become apparent that the airline industry is facing a downturn due 
to the global recession. This has been marked by passenger volumes that have been falling at a 
steadily increasing pace. The recession began with turbulence in the financial sector, leading to a 
credit crunch that has resulted in economic crises around the world.   In particular exporting 
economies such as Asia and Europe are reported to be suffering severely (IATA, March 2009).  
 
PASSENGER DEMAND 
 
Although in general the top 50 airlines around the world have negative or slower growth 
rates in the first quarter of 2009, the majority of the airlines have gradually showed some 
improvements in the number of passengers carried in summer 2009. Nevertheless, IATA (June 
2009) has forecast that the industry “is anticipating some further deterioration before a solid floor 
is reached in passenger markets”. They are forecasting stagnant growth in 2009 and little growth 
in 2010. 
 
Disproportionate Traffic Volume 
 
The impacts of the recession have been disproportionate across regions and airlines, and 
by premium/non premium seat class. 
 
• The largest net decline in passenger numbers is in North America, where we estimate there 
will be around 95 million fewer passengers in 2009 than we forecast there would be.  
Globally we estimate 130 million fewer passengers will fly in 2009 than expected, a fall of 
8%. 
 
• In the international market, airlines in the Asia-Pacific region have suffered the largest 
percentage decline in passenger travel, which suggests to some experts so-called ‘de-
globalisation’. North America and European airlines are now facing the impact of their 
own economies decline and showing weak international traffic volumes. Perhaps the only 
exceptions are the Middle East and Latin America – where there have been some signs of 
growth (IATA, April 2009). The traffic volume for African routes is also in line with pre-
recession forecasts. Nevertheless, overall there has been an accelerated decline in traffic 
volume, up to June 2009. 
 
• There has also been a major decrease in passenger numbers in the premium classes. It 
seems evident that business passengers are trading down from premium to economy seats, 
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particularly in Europe (IATA, January 2009). Business travel in general is highly sensitive 
to economic growth and developments in international trade and investment, and in 
particular on export-led economies. Hence Asia Pacific remained the weakest market for 
premium travel at the beginning of 2009. On the other hand, Africa’s premium travel 
continued to show some growth during this period. Linked to the fact that premium travel 
is falling more than twice as fast as economy travel, long-haul markets are now falling 
faster than short-haul markets. Airplus, the portal for the business travel industry, found in 
Europe that the split between cabin classes has changed. While 1% of seats were booked in 
First, 15% in Business and 84 in Economy in 2007, the respective 2009 figures were 1%, 
10%, and 89%. Also flights were booked earlier in 2009 to make use of discounted tariffs: 
16.0 days in advance for First, 10.8 days for Business, and 16.6 for Economy. In 2007, the 
equivalent figures were 13.2 days in First, 6.8 in Business and 14.3 in Economy.  
 
• Performance in the industry has also varied by airline. While some airlines have 
experienced major decline, some have experienced increases in traffic volumes. There have 
also been some major movements from the full service scheduled airlines to the Low Cost 
Carriers (LCCs) in some regions due to price sensitivity. Europe has been mainly impacted, 
with a shift in international traffic to LCCs, such as easyJet, Ryanair and Air Berlin.  
 
Has the Bottom Been Reached? - Recovery Forecast 
 
Unlike recent past major declines, such as the events of 9-11 terrorist attacks and SARS, 
which returned the industry’s performance quite quickly, the severity of the decline we are 
currently experiencing will lead to a much slower recovery. Some in the airline industry believe 
that the economic recovery may not start for the remainder of this year, as passenger numbers are 
still falling. As IATA (June 2009) suggested, “the impact of the recession appears to reach a 
stabile level but strong headwinds from debt and low asset prices are expected to weaken and 
delay any significant recovery”. Three other unknowns add to the complexity of forecasting 
recovery – H1N1 flu, terrorism, and potential airline failures.   
 
So-called ‘swine flu’ has been declared a pandemic by the World Health Organisation but 
its effect has so far not been as serious as at first feared.  This strain of the flu virus has not 
proven to endanger life except for those vulnerable to such infections, so the number of flu-
related deaths has been relatively low.  Most severe cases and deaths have occurred in adults 
under the age of 50 years, with deaths in the elderly comparatively rare. This age distribution is 
in stark contrast with seasonal influenza, where around 90% of severe and fatal cases occur in 
people 65 years of age or older. In August 2009, the WHO had found no evidence that the virus 
was mutating into a more lethal form, although this continues to be of some concern.  It has also 
not spread to as many people as originally hypothesised, but the WHO advises that there is likely 
to be a second wave of the virus in the Northern hemisphere as winter approaches.    The impact 
on airlines and flight caterers is therefore unknown.  There will certainly be some disruption 
caused by flight crew, cabin crew and catering workers becoming unavailable for work – either 
because they have the flu or because they stay at home to care for family members who are 
infected.    
 
Terrorism involving commercial aircraft continues to be of concern.  Following the 
conviction of terrorists in the UK in early September 2009 the BBC’s security correspondent 
Frank Gardner reported that al-Quaeda were “obsessed” with plotting to blow up aircraft.   One 
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sign of concern about this issue is that The Transportation Security Administration in the USA 
has said it will soon start additional screening for powder explosives at airport checkpoints, but 
expects only a small percentage of powders will require the special screening. 
 
Finally, the economic downturn is having a major effect on airline’s cash flows and some 
airlines are at risk.  Whilst many are putting plans in place to reduce this risk, by cutting costs 
and rescheduling debt, not all may survive if the recession lasts longer than 2009 and/or events, 
such as the flu or terrorism, lead to a further decline in traffic volumes. 
 
The first signs of a recovery will be signalled by positive changes in the business travel 
sector. 
 
DEMAND FOR AIRLINE MEALS  
 
Passenger Numbers ≠ Meal Numbers 
 
 As the economic crisis persists, the in-flight catering industry continues to experience a 
very challenging situation with the fall in passenger numbers. Changes in demand for on-board 
meals are mainly impacted by the changes in passenger numbers. Yet, it is important to 
remember that in estimating meal demands, the number of passengers does not equal the number 
of meals. A number of factors also affect the meal demand, for example: airline policies and their 
catering strategy, current trends and competition. In fact, airlines tend to make decisions on their 
onboard offerings based on various other internal (e.g. flight duration) and external (e.g. 
competitors’ offerings) factors.  
 
In North America, for example, most airlines do not offer complimentary meals – usually 
snacks or no offer at all – for their domestic flights, whereas in Asia any flights lasting longer 
hours usually constitute international flights, which include complimentary meals. Many low 
cost carriers offers no frill services in which no complimentary meals are provided. What 
constitute ‘a meal’ may also be different for various airlines and various flights. A meal could 
mean a sandwich and a beverage or it could mean a full serving of appetizers, hot entrée, dessert, 
tea/coffee and beverage. Due to these differences, a meal multiplier is established for calculation 
in this report based on each airlines catering strategy in order to arrive at an overall or regional 
meal demand estimates.  
.  
 
Declining Meal Demands 
 
As passenger traffic declines, the demand for meals also declines. In addition some 
airlines use cost cutting by reducing their on-board offerings, which further reduces meal 
demand. This situation is particularly severe for the scheduled airlines in which complimentary 
meals are provided. On-ground meal offerings by food establishments and airports lounge in the 
airports to catch pre/post fliers have also become more creative, arguably providing passenger 
with alternatives. This too may reduce the demand for onboard meals. Based on the current 
situation and trends, the meal demand in 2009 is estimated to decrease from 2008 by 68.5 million 
meals.  
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PASSENGER AND MEAL NUMBERS ESTIMATE 2009 –  
EUROPE 
 
Passenger Numbers by Carrier 
 
In order understand the true impact of the recession we begin by estimating how many 
passengers might have flown based on pre-2008 patterns of growth.  This is shown in Table 1. 
 
Table 1. Estimating 2008/2009 assuming no Recession (thousands) – Europe 
 
Actual Actual Estimate Estimate 
  
2006 2007 
% 
Change 
06/07 
2008 2009 
Ryanair (LCC) 40,532 49,030 20.97% 59,310 69,733 
Lufthansa 51,213 54,165 5.76% 57,287 57,851 
Air France 49,411 50,465 2.13% 51,541 51,524 
easyJet (LCC) 27,971 38,235 36.70% 52,265 60,933 
British Airways 36,087 33,589 -6.92% 31,264 31,322 
SAS Scandinavian Airlines 25,099 25,403 1.21% 25,711 25,662 
KLM 22,366 23,215 3.80% 24,096 24,752 
IBERIA 27,571 26,686 -3.21% 25,829 22,371 
Turkish Airlines 16,437 18,937 15.21% 21,817 25,085 
Air Berlin (LCC) 13,890 14,958 7.69% 16,108 20,613 
SWISS 10,638 12,062 13.39% 13,677 15,098 
Total 321,215 346,745 7.95% 378,906 404,944 
 
In 2007, Europe experienced an average of 7.95% growth rate in passenger numbers compared to 
the previous year. The two LCCs – easyJet and Ryanair show the fastest growth respectively at 
36.70% and 20.97%. In the other hand, some airlines such as British Airways (-6.92%) and 
Iberia (-3.21%) experienced a decrease in traffic. If the same patterns had persisted in 2008 and 
2009, Europe would have had slightly over 400 million passengers in 2009.     
 
However, we know that performance was down on expectations due to the start of the recession 
mid year.  We can therefore compare the actual 2008 performance with our estimate in Table 1.  
This is shown in Table 2.   It identifies the potential impact of the 2008 downturn on passenger 
numbers. 
 
In Table 2, comparing actual 2008 with our estimated passenger numbers 2008 (based on 06/07 
growth rate), the region generated 3% less passengers in 2008 than estimated. This is mainly due 
to the fact that recession began mid-2008. The only airlines to buck from trend were Air Berlin 
and British Airways with more passengers than estimated.  
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Table 2. Impact of Recession in 2008 (thousands) - Europe 
 
Estimate Actual % 
  
2008 2008 Difference 
Ryanair (LCC) 59,310 57,647 -2.80% 
Lufthansa 57,287 54,698 -4.52% 
Air France 51,541 50,448 -2.12% 
easyJet (LCC) 52,265 44,576 -14.71% 
British Airways 31,264 33,651 7.64% 
SAS Scandinavian Airlines 25,711 25,355 -1.38% 
KLM 24,096 23,847 -1.03% 
IBERIA 25,829 23,113 -10.52% 
Turkish Airlines 21,817 21,773 -0.20% 
Air Berlin (LCC) 16,108 19,141 18.83% 
SWISS 13,677 13,316 -2.64% 
Total 378,906 367,565 -2.99% 
 
We now turn to estimating the likely outturn for 2009 based on what we know already of 
performance in this year.  This will be down on 2008 because the downturn will last through the 
year, whereas in 2008 it only started to have an impact mid-way through the year.  Having 
revised our estimate for 2009, we can now see the full impact of the recession on performance, 
as shown in Table 3. 
 
Table 3. Impact of Recession 2009 (Estimate in thousands) - Europe 
 
  Alternative Estimates for 2009 
  With Recession 
  
Without 
Recession 
(from 
Table 1) 
Based on  
2008 (from 
Table 2) 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
Ryanair (LCC) 69,733 67,778 -2.80% 54,714 -21.54% 
Lufthansa 57,851 55,236 -4.52% 53,342 -7.79% 
Air France 51,524 50,431 -2.12% 39,674 -23.00% 
easyJet (LCC) 60,933 51,969 -14.71% 69,870 14.67% 
British Airways 31,322 33,713 7.64% 31,098 -0.71% 
SAS Scandinavian Airlines 25,662 25,307 -1.38% 25,196 -1.82% 
KLM 24,752 24,496 -1.03% 19,356 -21.80% 
IBERIA 22,371 20,018 -10.52% 21,097 -5.70% 
Turkish Airlines 25,085 25,034 -0.20% 23,885 -4.78% 
Air Berlin (LCC) 20,613 24,494 18.83% 25,428 23.36% 
SWISS 15,098 14,700 -2.64% 13,030 -13.70% 
Total 404,944 393,177 -2.91% 376,690 -6.98% 
 
Using these three scenarios, we have three estimates for passenger numbers in 2009. Without 
recession (i.e. based on 06/07 growth rate), traffic was estimated to be slightly above four 
millions. Based on the same performance as in 2008, the region would have had a negative 
growth rate of 2.91%. However based on the current first half year trends in 2009, it is estimated 
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that traffic volumes in Europe could be down to 377 millions (-6.98%) by the end of the year. 
Only Air Berlin and easyJet are forecast to have some growth, respectively at 23.36% and 
14.67%.  
 
Passenger Numbers by Route 
 
It is also possible to estimate this region’s performance by domestic and international passengers, 
as shown in Table 4. 
 
 Table 4. Passenger Numbers by Route (thousands) – Europe 
 
 Alternative Estimates for 2009 
With Recession  Without 
Recession 
(from 
Table 1) 
Based on  
2008 
Performance 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
Domestic 86,359 88,002 1.90% 84,303 -2.38% 
International 318,585 305,175 -4.21% 292,387 -8.22% 
Total 404,944 393,177 -2.91% 376,690 -6.98% 
 
Our estimate suggests that without recession, Europe would have had 86 million domestic 
passengers and 319 million international passengers in 2009. If 2008 conditions had persisted 
into 2009, domestic routes were forecasted to increase by 1.90%, whereas international routes 
would have decreased by 4.21%.  However, the current economic situation is now estimated to 
bring down the passenger numbers on domestic and international routes, respectively at -2.38% 
and -8.22%. Growth in demand by LCCs is wiped out by the poor performance of short haul 
traffic by full service carriers. The estimated decline in long haul reflects the importance of the 
business traveller to this segment. 
 
Meal Numbers by Route 
 
Having established passenger numbers, we now turn to estimating meal numbers, as shown in 
Table 5. 
 
Table 5. Meal Numbers by Route (thousands) - Europe 
 
  Alternative Estimates for 2009 
  No Recession Based on Early 2009 
  %  Meal %  Meal 
Domestic 0.33%  864 0.35%  843 
International 99.67%  264,426 99.65%  242,681 
Total 100%  265,289 100%  243,524 
 
The meal number estimates suggest that there is likely to be 22 million less meals in 2009 due to 
recession, which is largely contributed to the decrease of meal numbers on international routes 
which represents around 97% of the meal numbers in the region.   
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Headline News: Europe 
 
Mon Aug 10, 2009 
British Airways Eliminates Most of Its Short-Haul On-Board Meals 
British Airways is to scrap all meals, except breakfast, on its short-haul flights in a bid to save 
£22 million a year. Passengers on flights after 10:00 hours, which last less than two-and-half 
hours, will only be served drinks and snacks. They will not have the option to buy food. 
Currently passengers on short-haul flights typically get a sandwich. This will be replaced by a 
bag of nuts or another snack. But the carrier insisted it was still a “full-service” airline, with 
those flying before 10:00 continuing to be served breakfast. The carrier’s research suggested that 
it was only after two-and-a-half hours in the air that passengers require more substantial 
refreshments.  
Momberger Aviation Catering #862.CAT13 
 
Sat July 25, 2009 
Air Berlin’s On-Board Service Includes Free Meals  
Air Berlin, Europe’s best low-cost airline, keeps winning series of awards in 2009. This 
collection extends a string of awards won in 2008 for Air Berlin’s award-winning service on 
board and on the ground. In flight, all passengers are served free snacks, sandwiches, or meals, 
depending on the duration of the flight. On medium and long-haul flights, meals are available at 
prices starting from EUR 6.  
Momberger Aviation Catering #861.CAT13 
 
Fri Jul 17, 2009 
Iberia Reinvents Tourist Class Meals 
Iberia is upgrading all its on-board services to tourist-class passengers on long-haul flights. 
Starting July 17, a completely new meal service is being launched, featuring new and more 
elaborate dishes, with higher-quality ingredients, and larger portions. Both the quality and 
quantity of the main meals served to long-haul tourist-class passengers have been increased, and 
the variety has been broadened. Long-haul tourist-class passengers can also enjoy a new 
breakfast and lunch service format. The format is a box with a sandwich or croissant with filling, 
breakfast rolls, fresh fruit and chocolate sweets. The new format reduces serving time and 
passenger inconvenience. In addition, the passenger can easily keep the box to open later, since 
the contents are wrapped to stay fresh. Between meals, tourist-class passengers will be offered 
water, fruit juice, nuts, chocolate sweets or sandwiches, depending on the flight time. 
www.btbtravel.com/www.iberia.com 
 
Wed Jul 1, 2009 
bmi To Launch Lounge Dining And Night-Time Supper Service 
bmi launched a pre-flight Lounge Dining service for Business Class customers flying on bmi's 
evening flights to Moscow and Tel Aviv from 1 July 2009. Customers can enjoy three-course 
meals in the new bmi international lounge before they fly, meaning that they can then relax or 
sleep on the flight without being disturbed for meals. Once on board, customers can also choose 
a lighter meal or a nightcap from bmi's new Night-Time Supper menu. Lounge Dining will be 
available daily to all customers using the international lounge from 8.30pm. In addition, the bmi 
pub 'The Local' will be open, serving champagne, English rosé Wine, Pimms and Fullers London 
Pride, as well as brandies and whiskeys for a pre-flight nightcap.  
www.btbtravel.com 
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PASSENGER AND MEAL NUMBERS ESTIMATE 2009 –  
THE AMERICAS 
 
This section adopts the same approach as for Europe (see above) i.e. establishing three 
alternative scenarios for 2009. 
 
Passenger Numbers by Carrier 
 
Table 6. Estimating 2008/2009 without Recession (thousands) – The Americas 
 
Actual Actual Estimate Estimate 
  
2006 2007 
% 
Change 
06/07 
2008 2009 
North America      
Southwest Airlines (LCC) 96,277 101,911 5.85% 107,875 107,885 
American Airlines 99,835 98,166 -1.67% 96,525 91,221 
Continental Airlines 46,818 49,059 4.79% 51,407 49,248 
Delta Air Lines 73,584 73,086 -0.68% 72,591 71,357 
Air Canada 23,124 23,436 1.35% 23,752 23,484 
Northwest Airlines 55,925 54,696 -2.20% 53,494 48,579 
US Airways 36,483 42,173 15.60% 48,750 63,318 
United Airlines 69,265 68,363 -1.30% 67,473 62,250 
AirTran Airways 20,033 23,742 18.51% 28,138 29,124 
JetBlue (LCC) 18,507 21,305 15.12% 24,526 25,123 
Alaska Airlines 17,148 17,545 2.32% 17,951 17,178 
American Eagle 18,766 18,519 -1.32% 18,275 16,340 
Atlantic Southeast 11,814 12,019 1.74% 12,228 12,672 
Mesa Airlines (LCC) 13,317 13,014 -2.28% 12,718 10,928 
Frontier Airlines (LCC) 8,895 10,357 16.44% 12,059 12,315 
Pinnacle Airlines 9,018 9,966 10.51% 11,014 11,418 
    Total 618,809 637,357 3.00% 658,776 652,440 
Latin America      
TAM Airlines 22,779 25,962 13.97% 29,590 32,120 
Gol Airlines (LCC) 15,801 19,584 23.94% 24,273 24,242 
LAN Airlines 8,854 11,088 25.23% 13,886 16,597 
Total 47,434 56,634 19.40% 67,748 72,959 
Total 666,243 693,991 4.16% 726,524 725,398 
 
Based on 2006/2007 growth rate, North America’s performance would have varied widely by 
airline. Four airlines would have had an estimated 15% growth rate, whereas five airlines would 
have had negative growth rate. On this base, 2009 would have yielded traffic of 725 million 
passengers, respectively 652 and 73 million passengers in North America and Latin America.   
 
Annual Market Intelligent Report 2009 
 10 
 
 
Table 7. Impact of Recession in 2008 (thousands) – The Americas 
 
Estimate Actual % 
  
2008 2008 Difference 
North America       
Southwest Airlines (LCC) 107,875 101,921 -5.52% 
American Airlines 96,525 92,772 -3.89% 
Continental Airlines 51,407 46,998 -8.58% 
Delta Air Lines 72,591 71,843 -1.03% 
Air Canada 23,752 23,171 -2.45% 
Northwest Airlines 53,494 49,671 -7.15% 
US Airways 48,750 54,775 12.36% 
United Airlines 67,473 63,071 -6.52% 
AirTran Airways 28,138 24,574 -12.67% 
JetBlue (LCC) 24,526 21,824 -11.02% 
Alaska Airlines 17,951 16,789 -6.47% 
American Eagle 18,275 16,558 -9.40% 
Atlantic Southeast 12,228 12,456 1.87% 
Mesa Airlines (LCC) 12,718 11,182 -12.08% 
Frontier Airlines (LCC) 12,059 10,577 -12.29% 
Pinnacle Airlines 11,014 10,332 -6.19% 
Total 658,776 603,940 -8.32% 
Latin America       
TAM Airlines  29,590 28,182 -4.76% 
Gol Airlines (LCC) 24,273 19,559 -19.42% 
LAN Airlines 13,886 13,253 -4.56% 
Total 67,748 60,994 -9.97% 
Total 726,524 664,934 -8.48% 
 
By mid of 2008, the passenger numbers had started to fall sharply. Comparison between our 
estimate and actual passenger numbers in 2008 suggests that while two airlines (US Airways, 
12.36%; Atlantic Southeast, 1.87%) flew more passengers than estimated, other airlines have 
lower traffic than expected (-1.03 to -19.42%). Hence, North America experienced 8.32% lower 
growth than estimated, whereas Latin America also generated fewer passengers than estimated 
by 9.97%.    
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Table 8. Impact of Recession 2009 (Estimate in thousands) – The Americas 
 
  Alternative Estimates for 2009 
  With Recession 
  
Without 
Recession 
(from 
Table 1) 
Based on  
2008  (from 
Table 2) 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
North America           
Southwest Airlines (LCC) 107,885 101,931 -5.52% 84,870 -21.33% 
American Airlines 91,221 87,674 -3.89% 84,846 -6.99% 
Continental Airlines 49,248 45,024 -8.58% 30,755 -37.55% 
Delta Air Lines 71,357 70,621 -1.03% 65,506 -8.20% 
Air Canada 23,484 22,909 -2.45% 21,267 -9.44% 
Northwest Airlines 48,579 45,108 -7.15% 42,648 -12.21% 
US Airways 63,318 71,143 12.36% 59,050 -6.74% 
United Airlines 62,250 58,189 -6.52% 55,203 -11.32% 
AirTran Airways 29,124 25,435 -12.67% 27,231 -6.50% 
JetBlue (LCC) 25,123 22,356 -11.02% 23,988 -4.52% 
Alaska Airlines 17,178 16,066 -6.47% 14,450 -15.88% 
American Eagle 16,340 14,805 -9.40% 13,505 -17.35% 
Atlantic Southeast 12,672 12,909 1.87% 11,292 -10.89% 
Mesa Airlines (LCC) 10,928 9,608 -12.08% 11,611 6.25% 
Frontier Airlines (LCC) 12,315 10,802 -12.29% 10,259 -16.70% 
Pinnacle Airlines 11,418 10,711 -6.19% 10,773 -5.65% 
Total 652,440 625,289 -4.16% 567,252 -13.06% 
Latin America           
TAM Airlines  32,120 30,592 -4.76% 32,851 2.28% 
Gol Airlines (LCC) 24,242 19,534 -19.42% 20,816 -14.13% 
LAN Airlines 16,597 15,841 -4.56% 19,509 17.54% 
Total 72,959 65,967 -9.58% 73,175 0.30% 
Total 725,398 691,256 -4.71% 640,427 -11.71% 
 
Based on the 2008 performance, 2009 performance is estimated to be down by 4.16% for North 
America and down by 9.58% for Latin America compared to the no-recession picture. However, 
the first six months of 2009 actual data reveals that North America will experience an even 
steeper decrease in traffic (-13.06%) compared to without recession estimates.     
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Passenger Numbers by Route 
 
Table 9. Passenger Numbers by Route (thousands) – The Americas 
 
Alternative Estimates for 2009   
With Recession 
  
Without 
Recession 
(from 
Table 1) 
Based on  
2008 
Performance 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
North America 
    
      
Domestic 563,825 536,969 -4.76% 487,156 -13.60% 
International 88,615 88,320 -0.33% 80,096 -9.61% 
Total 652,440 625,289 -4.16% 567,252 -13.06% 
Latin America 
  
        
Domestic 52,629 49,432 -6.07% 54,830 4.18% 
International 20,330 16,535 -18.67% 18,345 -9.76% 
Total 72,959 65,967 -9.58% 73,175 0.30% 
Total 725,398 691,256 -4.71% 640,427 -11.71% 
 
For 2009, North America was estimated to experience a decrease of 4.76% for domestic routes and 
of 0.33% for international routes based on 2008. But performance in the early months of 2009 
suggests an even lower performance for the year with domestic and international growth rate 
respectively at -13.60% and -9.61%.  
 
Although the 2009 estimation based in 2008 indicated that Latin America was likely to continue 
experiencing a major decrease in both domestic (-6.07%) and international (-18.67%) traffic. 
However the first few months of 2009 reveal that domestic routes are likely to recover by 4.18% 
from the no recession benchmark, whereas international traffic remains negative at -9.76%.       
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Meal Numbers by Route 
 
Table 10. Meal Numbers by Route (thousands) – The Americas 
 
  Alternative Estimates for 2009 
  No Recession Based on Early 2009 
  %  Meal %  Meal 
North America  
    
Domestic 
 49.19% 78,936  48.07% 68,202 
International 50.81%  81,526 51.93%  73,688 
Total 100%  160,461 100%  141,890 
Latin America  
     
Domestic 58.45%  26,314 61.90%  27,415 
International 41.55%  18,704 38.10%  16,877 
Total 100%  45,018 100%  44,292 
Total  205,479   186,183 
 
North America is estimated to generate demand for 141 million meals in 2009, which is nearly 
equally distributed between domestic and international routes. This number represents a decrease 
of 18.5 million meals from the no-recession state.  
 
In Latin America, 17 million meals are estimated for 2009 – nearly 2 millions less than if there 
has not been recession. The demand for meal production is slightly higher on domestic than on 
international routes with 6:4 ratio.   
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Headline News: North America 
 
Tue Jun 9, 2009 
Delta-Northwest Merger Brings Service Enhancements to International Flights 
Customers travelling Delta Air Lines on international flights have the same in-flight experience 
as Northwest Airlines passengers - the latest sign that Delta and Northwest are now one. Delta 
this month is standardizing its international offerings available on all long-haul aircraft featuring 
a BusinessElite cabin. For travellers flying in the international economy cabin, that means 
complimentary beer and wine throughout flights operated by Delta and Northwest. Spirits also 
are available for purchase. Additionally, on flights longer than 3,800 miles customers in the 
economy cabin receive an upgraded hot breakfast. www.btbtravel.com/www.delta.com 
 
Wed May 27, 2009 
American Airlines Cashless Cabins - U.S. Domestic and Canada Flights 
American Airlines flights are becoming cashless within the continental United States, as well as 
flights to and from Hawaii, Alaska, and Canada. For in-flight purchases such as headsets, fresh 
meals, snacks and alcoholic beverages, American will accept American Express Cards and other 
major credit or debit cards only. Cashless cabins will not be implemented onboard American 
Eagle and AmericanConnection flights - only cash will continue to be accepted onboard those 
flights. 
www.btbtravel.com/www.aa.com 
 
Wed Nov 25, 2008 
Virgin America’s Passengers Can Order New Menu from Touch Screen 
Virgin America, the only U.S. carrier with a touch-screen seatback food ordering system, has 
unveiled a new menu with a variety of healthy and fresh meal options, as well as a selection of 
upscale new on-board cocktails. All menu items are complimentary in First Class and Main 
Cabin Select and are available for purchase in the Main Cabin. Virgin America offers five meal 
options in the Main Cabin available for purchase via the Red™ In-flight Entertainment system, 
with just a swipe of a credit card through the in-seat ordering system.  
Momberger Aviation Catering #845.CAT12 
 
Fri Sep 25, 2008 
United Airlines Stop Its Plans to Charge Meals on Business Class 
United Airlines quickly abandoned its plans to begin charging Business Class customers for 
meals on most domestic flights and - in a first for major carriers - Economy Class passengers for 
meals on many international flights as well, plus raising food prices effective 1 October 2008 in 
the face of angry customer reactions and, apparently, pressure from its Star Alliance partners. 
Instead, they will continue to offer complimentary hot meals on these flights.  
Momberger Aviation Catering #841.CAT8 
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PASSENGER AND MEAL NUMBERS ESTIMATE 2009 – 
ASIA AND MIDDLE EAST 
 
This section adopts the same approach as for Europe (see above) i.e. establishing three 
alternative scenarios for 2009. 
 
Passenger Numbers by Carrier 
 
Table 11. Estimating 2008/2009 without Recession (thousands) – Asia and Middle East 
 
Actual Actual Estimate Estimate 
  
2006 2007 
% Change 
06/07 2008 2009 
Asia           
China Southern Airlines 48,512 56,522 16.51% 65,855 67,531 
All Nippon Airways 49,226 48,988 -0.48% 48,751 46,755 
Japan Airlines 48,911 47,205 -3.49% 45,559 45,054 
Quantas Airways 23,805 24,692 3.73% 25,612 39,304 
China Eastern Airlines 35,040 38,902 11.02% 43,190 40,993 
Air China 31,315 34,753 10.98% 38,568 37,901 
Korean Air 21,967 22,612 2.94% 23,276 22,277 
Singapore Airlines 18,022 18,957 5.19% 19,941 20,135 
Cathay Pacific Airways 16,667 17,695 6.17% 18,786 20,023 
Thai Airways 18,204 19,285 5.94% 20,430 19,190 
    Hainan Airlines 13,144 13,914 5.86% 14,729 15,328 
Malaysian Airlines 15,466 13,963 -9.72% 12,606 11,404 
Air New Zealand 12,064 12,599 4.43% 13,158 13,177 
Asiana Airlines 12,109 12,498 3.21% 12,899 12,939 
Shenzhen Airlines 7,126 9,502 33.34% 12,670 15,774 
Jet Airways (LCC) 10,706 10,950 2.28% 11,200 13,838 
Air India 4,446 14,289 - 14,289 15,446 
Garuda Indonesia 9,069 9,633 6.22% 10,232 10,805 
Total 395,799 426,959 7.87% 451,751 467,873 
Middle East           
Emirates 16,748 20,448 22.09% 24,965 27,402 
Saudi Arabian Airlines 16,831 17,142 1.85% 17,459 17,017 
Total 33,579 37,590 11.94% 42,424 44,419 
Total 429,378 464,549 8.19% 494,175 512,292 
 
Both Asia and Middle East experienced a positive growth rate of approximately 8% in 
2006/2007. Had this trend continued in following years, Asia and Middle East would have had 
respectively 467 millions and 44 millions passenger in 2009. In general, positive performance is 
noted throughout with a few exceptions.  
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Table 12. Impact of Recession in 2008 (thousands) – Middle East and Asia 
 
Estimate Actual % 
  
2008 2008 Difference 
Asia       
China Southern Airlines 65,855 57,961 -11.99% 
All Nippon Airways 48,751 46,982 -3.63% 
Japan Airlines 45,559 46,682 2.47% 
Quantas Airways 25,612 37,892 47.95% 
China Eastern Airlines 43,190 36,923 -14.51% 
Air China 38,568 34,152 -11.45% 
Korean Air 23,276 21,642 -7.02% 
Singapore Airlines 19,941 19,142 -4.00% 
Cathay Pacific Airways 18,786 18,860 0.39% 
Thai Airways 20,430 18,114 -11.34% 
    Hainan Airlines 14,729 14,480 -1.69% 
Malaysian Airlines 12,606 12,631 0.20% 
Air New Zealand 13,158 12,617 -4.11% 
Asiana Airlines 12,899 12,536 -2.82% 
Shenzhen Airlines 12,670 11,830 -6.63% 
Jet Airways (LCC) 11,200 11,672 4.22% 
Air India 14,289 11,021 - 
Garuda Indonesia 10,232 10,172 -0.59% 
Total 451,751 435,309 -3.64% 
Middle East       
Emirates 24,965 22,444 -10.10% 
Saudi Arabian Airlines 17,459 16,708 -4.30% 
Total 42,424 39,152 -7.71% 
Total 494,175 474,461 -3.99% 
 
The 2008 recession slowed down the healthy growth rate in both regions. Actual traffic saw a dip 
of 3.64% from the passenger number estimates in Asia, whereas it was a fall of 7.71% in Middle 
East. While some airlines remain to show a slight growth rate, most airlines experienced a major 
downfall in passenger numbers.  
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Table 13. Impact of Recession 2009 (Estimate in thousands) – Middle East and Asia 
 
  Alternative Estimates for 2009 
  With Recession 
Asia 
Without 
Recession 
(from 
Table 1) 
Based on  
2008  (from 
Table 2) 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
China Southern Airlines 67,531 59,437 -11.99% 72,326 7.10% 
All Nippon Airways 46,755 45,058 -3.63% 40,307 -13.79% 
Japan Airlines 45,054 46,165 2.47% 37,796 -16.11% 
Quantas Airways 39,304 58,149 47.95% 36,057 -8.26% 
China Eastern Airlines 40,993 35,045 -14.51% 49,970 21.90% 
Air China 37,901 33,561 -11.45% 43,056 13.60% 
Korean Air 22,277 20,714 -7.02% 15,594 -30.00% 
Singapore Airlines 20,135 19,329 -4.00% 15,468 -23.18% 
Cathay Pacific Airways 20,023 20,102 0.39% 19,025 -4.99% 
Thai Airways 19,190 17,014 -11.34% 15,841 -17.45% 
    Hainan Airlines 15,328 15,069 -1.69% 19,099 24.60% 
Malaysian Airlines 11,404 11,426 0.20% 8,359 -26.70% 
Air New Zealand 13,177 12,635 -4.11% 11,934 -9.43% 
Asiana Airlines 12,939 12,574 -2.82% 12,162 -6.00% 
Shenzhen Airlines 15,774 14,728 -6.63% 19,647 24.55% 
Jet Airways (LCC) 13,838 12,442 -10.09% 11,133 -19.55% 
Air India 15,446 8,500 - 13,592 -12.00% 
Garuda Indonesia 10,805 10,741 -0.59% 10,456 -3.23% 
Total 467,873 452,688 -3.25% 451,822 -3.43% 
Middle East           
Emirates 27,402 24,635 -10.10% 24,114 -12.00% 
Saudi Arabian Airlines 17,017 16,285 -4.30% 15,996 -6.00% 
Total 44,419 40,920 -7.88% 40,110 -9.70% 
Total 512,292 493,608 -3.65% 491,932 -3.97% 
 
Compared to the estimate based on 2008 recession, Asia and Middle East were estimated to 
experience respectively 3.25% and 3.65% decrease compared to the no-recession estimate. The 
early months of 2009 suggest that the estimate based on 2008 is likely to remain the approximate 
figures by the end of the year. For Asia the traffic is likely to be around 452 millions, whereas 
Middle East is to carry approximately 40 millions passengers in 2009.       
 
While 2008 and 2009 recession based calculations indicate similar results, the individual airlines 
results show different patterns of increase or decrease in passenger numbers. For example, the 
five airlines in China are reported to perform well in the first few months of 2009 although they 
experienced a decrease based on the 2008 recession. Perhaps this suggests that Chinese market 
continues to grow despite of the current economic climate. However, Korean Air, Singapore 
Airlines and Malaysian Airlines are estimated to experience even further decrease in passenger 
number based on their early 2009 performance, respectively at -30%, -23.18% and -26.7%.  
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Passenger Numbers by Route 
 
Table 14. Passenger Numbers by Route (thousands) – Middle East and Asia 
 
  Alternative Estimates for 2009 
With Recession   Without 
Recession 
(from 
Table 1) 
Based on  
2008 
Performance 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
Asia           
Domestic 317,557 318,327 0.24% 317,717 0.05% 
International 150,316 134,361 -10.61% 134,105 -10.78% 
Total 467,873 452,688 -3.25% 451,822 -3.43% 
Middle East 
    
    
  
Domestic 9,647 8,954 -7.18% 8,777 -9.02% 
International 34,772 31,966 -8.07% 31,333 -9.89% 
Total 44,419 40,920 -7.88% 40,110 -9.70% 
Total 512,292 493,608 -3.65% 491,932 -3.97% 
 
Optimistically Airlines in Asia will carry 467 millions passengers in 2009 with its domestic 
traffic slightly more than twice its international traffic. Due to 2008 recession, the region’s 
domestic routes were to increase slightly by 0.24% from the no recession figures. However, its 
international route performance is estimated to decrease by 10.61% from optimistic figures by 
the end of the calendar year.  
 
Middle East was projected to continue to experience a decrease of around 7-8% based on 2008 
recession. This number is estimated to decrease further to around 9-10% based on the calculation 
of the first few months of 2009.  
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Meal Numbers by Route 
 
Table 15. Meal Numbers by Route (thousands) – Middle East and Asia 
 
  Alternative Estimates for 2009 
  No Recession Based on Early 2009 
  
%  Meal %  Meal 
Asia  
        
Domestic 21.56%  60,336 23.57%  60,366 
International 78.44%  219,461 76.43%  195,793 
Total 100%  279,797 100%  256,160 
Middle East  
        
Domestic 1.24%  482 1.26%  439 
International 98.76%  38,249 98.74%  34,466 
Total 100%  38,732 100%  34,905 
Total 
 318,529  291,065 
 
International flights in Asia are estimated to be 196 million meals, which is approximately three 
times more than the demand on domestic flights (60 million meals). This totals 256 million 
meals in 2009, a decrease of 24 million meals from the no-recession estimate.  
 
The meal demand for Middle East is mainly on international routes. At nearly 99% of the total 
meal demands in the region, international routes are estimated to have 34.5 million meals in 
2009. This number represents approximately 4 million less meals than if there has been no 
recession.     
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Headline News: Middle East and Asia  
 
Fri Jul 10, 2009 
Five Airlines are to Comply with IATA Meal Designation   
From 1 June 2009, Taiwan’s five airlines - China Airlines, Mandarin Airlines, EVA Airways, 
Uni Air, and TransAsia Airways - began removing potatoes, carrots and other root vegetables 
from their in-flight vegetarian menus to comply with meal designations from IATA. While 
expected to result in complaints from some passengers, the new food rules mean that travellers 
will no longer accidentally eat food that might violate some of their own rules or religious 
guidelines. Rules for vegetarians vary from culture to culture. Because of the different sets of 
bans, many vegetarian passengers complain about the extremely limited list of suitable in-flight 
meal choices, and often the final choice is eating a raw vegetable salad. Meanwhile vegetarian 
food and other special category meals such as vegan are a growing market for airline meals.  
Momberger Aviation Catering News #860.CAT16 
 
Thurs Jun 25, 2009 
Malaysia Air Asia Does Not Offer Complimentary Meals and Drinks 
Passengers may purchase from the on-board menu which offers F&B items at affordable prices. 
Passengers may also pre-book their meals online when purchasing their flights and will be able 
to enjoy substantial savings up to 10% or more. The regional menu offers a wide-range of 
popular Malaysian and Asian delicacies. Customers are guaranteed hot and delicious food 
instead of cold boxed meals, and can expect more meal choices soon with the introduction of 
new menus in July 2009. 
Momberger Aviation Catering News #859.CAT   
 
Tue Mar 10, 2009 
Japan Airlines Expands and Improve its In-Flight Meal Service 
Since March 1st, 2009 passengers travelling on the airline’s international business class on U.S. 
Routes to its flights to London, Paris, Frankfurt and Amsterdam will be offered a wider array of 
dishes to select from for their in-flight meal, and a heightened level of personalized service. 
Passengers are presented with a choice of Japanese or Western full-course menus for their first 
meal on board. For their second meal, passengers have the freedom to choose when they wish to 
be served and have a choice with a selection of over ten different Japanese and Western-style 
dishes. JAL also removed the use of serving carts when serving meals in its executive class to 
create a more spacious and quiet environment. 
Momberger Aviation Catering News #852.CAT   
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Passenger and Meal Numbers Estimate 2009 - The World 
 
Passenger Numbers by Regions 
 
Table 16. Impact of Recession 2009 by Regions (Estimate in thousands) – The World 
 
 
Alternative Estimates for 2009 
With Recession 
Top 50 Airlines Without Recession  
Based on  
2008 
Performance 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
Asia 467,873 452,688 -3.25% 451,822 -3.43% 
Middle East 44,419 40,920 -7.88% 40,110 -9.70% 
North America 652,440 625,289 -4.16% 567,252 -13.06% 
Latin America 72,959 65,967 -9.58% 73,175 0.30% 
Europe 404,944 393,177 -2.91% 376,690 -6.98% 
Total 1,642,635 1,578,041 -3.93% 1,509,049 -8.13% 
 
In different regions of the world, the recession has and continues to have impacts. Without 
recession, the top 50 Airlines were estimated to generate 1.6 billion passengers in 2009. The 
impact would be lower by approximately 4% if 2008 conditions had been repeated. However, the 
early months of 2009 suggests that the decline will be 8.13% to 1.5 billion passengers.  
 
Based on 2008 performance, estimates suggested data are fairly well distributed impact among 
regions, whereas early 2009 signals that traffic in North America will decrease significantly 
more than other regions (-13.06%). On the other hand, Latin America is estimated to recover by 
0.30%, completely reversing the estimate based on 2008 performance.  
 
Passenger Numbers by Routes 
 
Table 17. Impact of Recession 2009 by Routes (Estimate in thousands) – The World 
 
  Alternative Estimates for 2009 
  With Recession 
  
Without 
Recession 
(from 
Table 1) 
Based on  
2008 
Performance 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
Domestic 1,030,017 1,001,684 -2.75% 952,783 -7.50% 
International 612,618 576,357 -5.92% 556,266 -9.20% 
Total 1,642,634 1,578,041 -3.93% 1,509,049 -8.13% 
 
Global domestic routes are estimated to produce over 1 billion passengers in 2009, whereas 
global international routes are estimated at 613 millions passengers without recession. With 
current economic condition, domestic and international numbers could decrease respectively by 
up to 7.50% and 9.20% from the no recession estimate. The number of total passengers may dip 
to 1.51 billions compared to pre-recession traffic of 1.64 billions passengers (-8.13%).   
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Premium Passenger Numbers 
 
Table 18. Impact of Recession 2009 on Premium Passenger Numbers (Estimate in thousands) – 
The World 
 
  Alternative Estimates for 2009 
  With Recession 
  
Without 
Recession  
Based on  
2008 
performance 
% 
Difference 
Based on 
Early 2009 
performance 
% 
Difference 
Premium 74,240 70,470 -5.08% 57,493 -22.56% 
 
 % Change 
Actual 2008 06/07 07/08 Jun 09 YTD 
72,500 2.40% -2.80% -20.70% 
 
Based on 2.4% annual growth rate, the world is estimated to fly nearly 75 millions passengers on 
premium seat class by the end of the year. However, this number is likely to decrease by around 
5% considering the half year 2008 recession. While the recession impacts all seat class, first and 
business class traffic are impacted the most. The impact for premium seat class is reported to be 
even deeper based on the early 2009 actual statistics; by the end of 2009 the industry may loose 
approximately 15 million premium passengers compared to the premium traffic in 2008, a 
reduction of -20.7%.      
 
Passenger Numbers on Low Cost Carriers (LCCs) 
 
Table 19. Impact of Recession 2009 on Low Cost Carriers (Estimate in thousands) – The World 
 
 Alternative Estimates for 2009 
With Recession 
Low Cost Carrier 
(LCCs) 
Without 
Recession 
(from 
Table 1) 
Based on  
2008 
Performance 
% 
Difference 
Based on  
Early 2009 
Performance 
% 
Difference 
Europe 
          
   Ryanair (LCC) 69,733 67,778 -2.80% 54,714 -21.54% 
   easyJet (LCC) 60,933 51,969 -14.71% 69,870 14.67% 
   Air Berlin (LCC) 20,613 24,494 18.83% 25,428 23.36% 
North America 
    
  
  
  
   Southwest Airlines 
(LCC) 107,885 101,931 
-5.52% 
84,870 
-21.33% 
   JetBlue (LCC) 25,123 22,356 -11.02% 23,988 -4.52% 
   Mesa Airlines 
(LCC) 10,928 9,608 
-12.08% 
11,611 
6.25% 
   Frontier Airlines 
(LCC) 12,315 10,802 
-12.29% 
10,259 
-16.70% 
Latin America 
    
  
  
  
   Gol Airlines (LCC) 24,242 19,534 -19.42% 20,816 -14.13% 
Asia 
    
  
  
  
   Jet Airways (LCC) 13,838 12,442 -10.09% 11,133 -19.55% 
Annual Market Intelligent Report 2009 
 23 
 
 
Total 345,611 320,913 -7.15% 312,688 -9.53% 
 
The passenger numbers carried by nine LCCs in the top 50 Airlines by IATA represent 18.27% 
of the total world passenger numbers. It is reported that during recession LLCs receive less 
impact compared to other scheduled flights and that there are likely to be a switch from 
scheduled airlines to no-frills airlines; nonetheless, LCCs are also generally impacted.  
 
Based on 2007/2008 growth rate, Air Berlin and Jet Airways are the only two carriers estimated 
to have positive growth rate, respectively by 18.83% and 4.22% compared to the no recession 
estimates. However, the first half year historical data suggests that by the end of the year Air 
Berlin is likely to lead the group by 23.36% increase compared to no recession scenario, 
followed by easyJet (14.67%) and Mesa Airlines (6.25%). Overall, the worst scenario suggests 
that the nine airlines are to fly 312 millions passengers, 32 thousands passengers less than if 
there has not been any recession.  
 
Table 20. Meal Numbers by Regions (thousands) – The World 
 
  Alternative Estimates for 2009 
  No Recession Based on  
Early 2009 
Top 50 Airlines %  Meal %  Meal 
Asia  35.45% 279,797 35.54% 256,160 
Middle East  4.91% 38,732 4.84% 34,905 
North America  20.33% 160,461 19.69% 141,890 
Latin America  5.70% 45,018 6.15% 44,292 
Europe  33.61% 265,289 33.79% 243,524 
Total 100.00% 789,297 100.00% 720,771 
 
The highest meal demand came from Asia and Europe respectively at 256 and 243 millions, 
which represents around 70% of the total meal demands. The remainder of the meal demand 
comes from North America (approx. 20%), Latin America and Middle East (approx. 10%). In 
combination the demand for all regions in 2009 is 721 million meals, approximately 70 million 
less meals compared to the no-recession estimate.      
 
Table 21. Meal Numbers by Routes (thousands) – The World 
 
 
2009 Estimate 
 
No Recession Based on  
Early 2009 
 
%  Meal %  Meal 
Domestic 21.15% 166,932 21.82% 157,265 
International 78.85% 622,366 78.18% 563,505 
Total 100.00% 789,298 100.00% 720,770 
 
The top 50 Airlines are estimated to require 720 million meals in 2009. Of this nearly 80% of the 
demand is for international routes (564 millions) and slightly more than 20% are for domestic 
Annual Market Intelligent Report 2009 
 24 
 
 
routes (22 millions). In total there is likely to be 70 million less meals, approximately 60 million 
meals less in international route and 10 million meals less in domestic route. 
 
CONCLUSION 
 
The TCRC is very aware that estimating demand for airline meals is extremely challenging.  It is 
based on so many variables that even small changes in passenger numbers, seat class 
configuration, airline catering strategy, or external events can have a dramatic impact on actual 
performance.  In this report we have tried to make it clear exactly how we have established our 
estimates so that the reader can judge for themselves the reliability of the predictions.   But 
whatever the shortcomings of our approach and its sensitivity to change, this report provides 
clear evidence of how the recession has impacted on the industry and how this impact varies 
from region to region, and airline to airline. 
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Statistical Data Sources: 
 
Passenger Actual Data  
 
• The passenger actual data used in this report is derived from the Top 50 IATA and 
Non IATA Airlines: Ranked by Traffic (Source: IATA World Air Transport Statistics 
51st -53rd edition, 2007-2009).  The Top 50 IATA and Non IATA Airlines 2009 
represent 92.47% of the world’s total.  
 
Passenger Estimate Data 
 
• The estimate calculation used in this report is TCRC Estimate (2009) based on 
various sources: the correspondence with the respective airlines, airlines’ official 
websites or news pages.  
 
Meal Multipliers 
 
• The estimated meal numbers used in this report is TCRC Estimate (2009) based on 
the Alternative Airline Catering Strategy published by TCRC in 2008, in which each 
airline may adopt one (or more) strategies in providing complimentary and RSOB 
meals and in providing pre-ordering services on these meals.  
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Explanations: 
 
Passenger Numbers 
The Regions 
Passenger Numbers by Carrier is calculated using the percentage change 2006/2007/2008 of 
actual passenger numbers to arrive at passenger numbers estimates for 2009.  
Table 1 provides 2009 Estimate based on 2006/2007 percentage change, which represents 
the estimate without recession.  
Table 2 illustrates the impact of recession based on the half year recession (Jul-Dec) in 
2008.  
Table 3 illustrates the various 2009 estimates based on three different circumstances. The 
estimate without recession is based on 2006/2007 percentage change. The first estimate 
with recession is based on 2007/2008 percentage change. The second estimate with 
recession is calculated based on TCRC Estimate (2009) using the available first six 
months passenger numbers.   
Passenger Numbers by Route is calculated using the percentage change 2006/2007/2008 of 
each airline’s actual passenger numbers to arrive at domestic and international estimates for 
2009. 
 
The World 
Passenger Numbers by Region is calculated using the percentage change 2006/2007/2008 of 
each airline’s actual passenger numbers to arrive at regional estimates for 2009.  
Passenger Numbers by Route is calculated using the percentage change 2006/2007/2008 of 
each airline’s actual passenger numbers to arrive at domestic and international estimates for 
2009. 
Premium Passenger Numbers is calculated using the actual passenger numbers (2008) and 
the percentage change 2006/2007/2008 provided by IATA on premium passenger numbers to 
arrive at an estimate for 2009. 
Passenger Numbers on Low Cost Carriers (LCCs) is calculated using the percentage change 
2006/2007/2008 of each low cost carriers’ actual passenger numbers to arrive at estimates for 
2009. 
 
Complimentary Meal Numbers 
The meal estimates are calculated by applying meal multipliers and the on-board meal ratio 
(TCRC, 2009) to the passenger numbers.  
